otaill, Taptap Case Study

Pick n Pay, Festive Footfall
Showdown

Pick n Pay, one of South Africa’s leadi
high-impact campaigns during peak
Black Friday and the festive season tc
and maximise sales.

To strengthen performance within a ¢
landscape, Pick n Pay partnered with
A/B test comparing area-based mobi

The campaign focused on driving me
and achieving an efficient Cost Per
strong fit as it enabled Pick n Pay to |
close proximity to stores, effectively ¢t
physical footfall during high purchas
periods.

The Challenge

To determine which location-based media partner could
drive the highest volume of quality store visits while
delivering the most cost-efficient in-store impact.

Taptap leverz argeting a d
mobile engageme intent shoppers near selected
Pick n Pay stores, d ised exposure designed to
drive measurable fo ise campaign efficie
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